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The Scale of Nationwide’s U.S. Member Base

— Mega Group Returns To e

i

Nationwide Fold

The furniture and bedding group is back after a two-decade absence ;
10/23/2017 11:30:00 AM Eastern
By: Alan Wolf
The industry’s largest buying
group just got bigger.
The Nationwide Marketing
Group has confirmed that Mega
8 - ~ Group USA is re-joining the $15
MEG tionwide v ot erelomno
rketing group billion buying organization
Group USA , ~ APFLIANCESAUDIDAADEQ=FURNITURE —  following a two-decade
absence.
I ! Mega, led by president Rick = I
Nation ga, led by p 2lectronics,

Bellows, is a 3,200-store
marketing and merchandising



Nationwide’s New Member Base

Nationwide's 5,300 Independent retailers sell appliances, electronics, furniture/bedding in 14,000 stores

Member Stores
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Together, Nationwide's Members represent the largest U.S.

retail channel.







* *® focus on energy
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Northwest (1D, MT, OR, WA) — ]
338 Stares Midwest (CO, MI, MN, W1} — 520 Stores
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Northern (NY, VT)
California — T 21 Storpe
272 Stores
L L]
Participating Total U.S.
Retailer Stores (2016)
Best Buy 1,034
i Home Depot 1,965
@ Kmart 869
@ Sears 688
.’ MNationwide! 3,450 1. Only stores stllirg appliznces
andor elecironics

Lowe's 1,729

Yesterdays, RPP Map and store count!
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Whirlpool

@ LG © BOSCH

Fisher&Paykel
d Electrolux

Manufacturers/ Suppliers
(Representative Sampling)

Independent Member Retailers
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Consumers focus on energy-
Partnering with Wisconsin utilities
@ Xcel Energy~

Special/ More Most Efficient Models
Special Buys
Enhanced Dealer Margins
Specials Sale Team Incentives

Strategic Consumer Incentives c Star Stak h_ ders/ S
Pricing, 0% Finance & more! NErgy Star >takenolders/ Sponsors

Trained Sales Associates (Representative Sampling)
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Electric Dryer |[ENERGY STAR vl Refrigerator ENERGY STAR Most Efficient 2017
Electric Dryer ||[ENERGY STAR Most Efficient 2017
Erfgpuagtar National Promotion Mational Promotion Maticnal Promotion b D
gy = Flip Your Fridge Laundry Water Heaters MURE GO‘UW\ UG d\l
Most Efficient WHY §JUSTA !
National Promotion | |National Promotion| Naticnal Promotion Most Efficient CLOTHES WASHER MODELS"
Lighting Room A/C Smart Thermostats 201 7 - 33% energy savings
» 32% water savings
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Pool Pumps Lighting 23,'{‘5:.5',;';, Savings for gas models
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REFRIGERATOR MODELS"
* at least 15% energy savings

| Black Friday |

Energy Star Day

Laundry 10/5 - 10/17 11/9 - 11/27 12/26 - 12/31
6/1 - 6/30 13 Days 19 Days 6 Days
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More than 600 member dealers participate in
our exclusive Just Say YES banner and landing
page program where we present key
promotional offerings and messaging including
important Energy Star and Energy Star Most
Efficient product consumer incentive and
sustainability messaging

RPP ONLY OPPORTUNITY. .....

Retail Products Program Energy Efficiency
Program Sponsors are encouraged to supply us
with banners and landing page content that we
can present to member companies and their
participating website partners for member
retailers optional use on their local websites.

—JENERGY STAR
AWARD 2017

PARTNEH OF THE YEAR
Sustained Excellence

Replacing your old refrigerator
with a new one that has earned
the ENERGY STAR® could

SAVE YOU %260

over the next five years.

As A Member Of ﬁﬂﬂy!.lj!!

7o [/ NDRY MADEBETTER. e versror  ESER AR
= i

tter for You & the Planet tomwide  PARTNER OF THE VEAR

Sustained Excellence

SAVE %490

ENERGY STAR® certified clothes washer and over the lifetime of ENERGY STAR?® certified clothes was| sher
dryers save energy, which means that you will and even more with ENERGY STAR® washer/dryer pai

save on energy bills. Many are also equipped

with advanced features that make cleaning and Clothes dryers that have eamed the ENERGY STAR®
drying easier and more effective. approximately

ENERGY STAR

20% LESS ENERGY

than standard models.
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tionwide
marketing group

Welcomel

Promotions oup NEWSs Brand Information “ Member sei Events v

Our Group Exclusive Member only portal for all things
Nationwide, our vendor partners, products, programs,

MemberNet

|Find Documents, Contacts &More nationwide

tionwide

marketing group

v All Member Services in Energy Star

E=d Contact I

pricing, and more has more than 30,000 profiled users and a
dedicated Energy Star homepage portal.

o
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Wiftionwide

Q| geach natienwide
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i " Guide to Shopping for TVs on ENERGY STAR Most Efficient 2017 makes the year's best-in-class energy efficiency and breakthrough technelogical innovation a
=y - e P,i | d M M t | M d energystar.gov simple choice for those seeking the very best of both. Visit energystargovimostefficient for a listing of the year's award-winning
- iciog
HOW TO Manage Your MemberNetTV s u u S I I a VI e O 5 EMERGY STAR products in categories that include refrigerators, clothes washers, clothes dryers, and dishwashers. Also be sure
5312017 ey o Home Interactive Tool on
FLALACH VDS b sticnal T onERE3s A conkorf] Dok il yocr i N HOW energystar.gov and utilize the ENERGY STAR Most Efficient Appliances Sales Associate Training materials.
. wVENDOR ° Introducing VENDOR of the MONTH! t t th t t chergyslal. huy
ORI EW NI Exchusive Dpporturity for Furnibue startng June 1, 2017
WHY MemberNetTV ULTRA?! CO n e n a We Ca n p re S e n Recursos en Espariol
5222017 BRSEVCE  Thenew i &1 TF you akeady that MemberNe TV crestes, wait untl you
2z e LLTRAY . P e e am e 1 . . . . . P
i ey Consejos de ENERGY STAR para la casa Participate in the 2017 ENERGY STAR Flip Your Fridge promotion!
= B to member retailers and sales
20 Dhews o — Did you know? There are ~19.5 million energy-wasting refrigerators throughout the U.S. that are 15 years or older and still in
s g CashBack Website - $500 Winner H t 't h t h H | I use. That means MILLIONS of opportunities to sell ENERGY STAR refrigerators that use HALF as much energy a= those old
Ard the wineris..
models.
Sy | COMPISte Ths Survey You Couid WIN $500 from the Nationwide Learning Academy! a s S O C I a e s W I e I r O Ca =
4252017 [AcAzey  YouIT Iy S W CONTINUE 10 Imor e Le ng Academy' Share your nsights and you're entere wn . . . . . . . N
< - S g’ e . . The Flip Your Fridge (F¥'F) campaign is a nationally coordinated, targeted prometion to prompt early replacement and increase the
413207 () News Nationwide Marketing Group Gorporate Office Holiday Hours e n e rgy effl C I e n Cy sale of ENERGY STAR refrigerators, while encouraging proper recycling.
Congratulations on the 2017 ENERGY STAR Partner of the Year - Sustained Excellence
R Avara:
sy e

Liberty Furniture
INDUSTRIES, INC
NMG Exculsive Opportunity

of the MIONTH June’Juneso 2017

Click to learn more!

2 3d consecutine ENERGY STAR Pariner of the Year Sustained Excelence Award! Leverage th
ct with consumers n your market

RPP ONLY
OPPORTUNITY.....

Retail Products Program
Energy Efficiency Program
Sponsors are encouraged to

sustainability and
environmental messaging
through MemberNet.

ENERGY STAR

i

1200 Pennsylvania Ave NW
Washington, DC 20460
P: (888) 782-7937

EMERGY STAR Program Website
Partner Marketing Materials
Small Business Guide on energystar.gov

Sales

& Training Resources on
energystar.gov

EMERGY STAR Product Finder

Guide to Shopping for DVD Players on
energystar.gov

ENERGY STAR is the simple choice for energy efficiency. For more than 20 years, people across America have looked to EP&'s
Energy Star program for guidance on how to save energy, save money, and protect the environment.

Take advantage of national ENERGY STAR promotions to drive traffic, increase sales, and differentiate.

New: ENERGY STAR Most Efficient 2017
The year’s best of the best in energy efficiency and innovation.

Most Efficient
(nrtiS
www.anergystargov

\2,J

Each year, EPA recognizes a select group of ENERGY STAR products as the best of the best. Earning the ENERGY STAR Most
Efficient 2017 distinction means a preduct combines cutting-edge energy efficiency with innovative performance and features. s
an award that highlights the very best of ENERGY STAR.

Here’s how Mationwide Members can utiize ENERGY STAR's promotional and educational materials:

= Incorporate Flip “our Fridge Promoticnal Messaging into blogs, e-blasts, and/or consumer newsletters featuring
opportunities and benefite of replacing old refrigerators with new ENERGY STAR models.

# Leverage co-brandable marketing materials such as the ENERGY STAR FYF Ruler to promote savings and encourage
proper refrigerator sizing.

* Reference these pre-fitered lists of ENERGY
identified

» Remind store staff about ENERGY

TAR certified refrigerators to make sure models on the fioor are properly

AR Most Efficient and Refrigerators Sales Associate Training.




MemberNet TV
WA HD

More than 1,300 individual MemberNet TV kiosks
and/or television walls present best in class product,
program, pricing, and promotional offerings instore.

Annually more than half a billion impressions and
consumer exposures are presented instore at point of
purchase. Including many showcasing Energy Star
and Energy Star Most Efficient products.

RPP ONLY OPPORTUNITY.....

Retail Products Program Energy Efficiency Program
Sponsors are encouraged to supply us digital video
content that we can present to consumers with their local
energy efficiency sustainability and environmental
messaging which can be targeted to kiosks in eligible
markets and/or storefronts.

MemberNet TV



h ENERGY STAR Energy Star and Energy Star Most Efficient Products are showcased, promoted and
AWARD 2017 mentioned in every member and consumer promo on the calendar.

PARTNER OFTHEYEAR  2(] 17 MARKETING

Sustained Excellence |

||||||||||||

| NOW'S o .
=TIME SQvINgs

STAR

[ ——|ASKABOUT
% ENERGY

Digital Marketing
Email, Boost Video

=

In-Store POP Kits

MemberNet
TV Content

Digital Assets
Banners, Landing Pages

Circulars

Direct Mail



Welcomel

——~JENERGY STAR
AWARD 2017

PARTI\_IER OF THE YEAR
Sustained Excellence

MemberNet

0%

Promotions Group news Brand Information ‘l fdember services Events W QUICK LINKS

tionwide [Find Documents, Contacts &More Q, | Searen nationwide
marketing group

Vv Al Member Services in Energy Star B Contact I

ENERGY STAR ENERGY STAR is the simple choice for energy efficiency. For more than 20 years, people across America have looked to EPA's
Energy Star program for guidance on how to save energy, save money, and protect the environment.

Take advantage of national ENERGY STAR promotions to drive traffic, increase sales, and differentiate. )

%(ﬁtff;cient

ENERGY STAR www.energystar.gov

)

New: ENERGY STAR Most Efficient 2017
The year’s best of the best in energy efficiency and innovation.
1200 Pennsylvania Ave NW
Washington, DC 20460
P: (388) 782-7937

PN Most Eﬂiciem”"
EMERGY STAR Program Website 20 1 7

SR www.energystargov

Partner Marketing Materials |, ——.lENERGY STAR
AWARD 2017

PARTNER OF THE YEAR

Sustained Excellence

Small Business Guide on energystar.gov

Sales & Training Resources on o —
energystar.gov p.

EMERGY STAR Product Finder

! -~ .\ sy R V
Al

SAVE YOU %26
over the next five years.

£s A erber Of Wtitionuide

Each year, EPA recognizes a select group of ENERGY STAR products as the best of the best. Earning the ENERGY STAR Most
. . . e e e N e

ces s a7 e oot edbine oo IRy wio

Our Group Exclusive Member only portal for all things
Nationwide, our vendor partners, products, programs,
pricing, and more has more than 30,000 profiled users and a
dedicated Energy Star homepage portal.
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The Year's Best of the Best in
Energy Efficiency
andlnnovaja;.'

Looking for the ENERGY STAR label is a simple
way to save money and help prevent climate
change. Now EPA introduces ENERGY STAR Most
Efficient 2017, a new distinction that recognizes
select products that deliver cutting edge energy
efficiency along with the latest in technological
innovation. It is an award that highlights the very
best of ENERGY STAR.

wry "EE

Most Efficient

BLAGK Friday

How about
customizing this
In store signage

WHY st

MORE
JUST

BLAGK Friday

MORE

BLACE Friday

MORE

WHY st

BLAGK Friday

WHY

MORE
JusT




EcoRebates Appliance Rebate Finder

The "Appliance Rebate Finder" is a
search and filter interface to help
members locate available Nationwide
Group Exclusive, Manufacturer /
Vendor and Utility /

Municipal Consumer Rebates for

the appliances that they inventory.

Convert your Tablets
into a REBATE Machine!

Find available rebates on select productsinyour, . o . ¢ 4., PrintForms for Location : Abert Lee, Inc. - 404 Strander Bivd - Tukwita

area.

Q
3,639 products found

FILTER (0}
$ Offers 3 .
=Categories »
¥ Brands » !

9 Seattle, WA 98188

LG Appliances DLGX5001VW Dryer

LG Appliances DLGX5001Y Dryer

GE Appliances CGU366SEHSS Cooktop

Fisher & Paykel DD24DTI7 Dishwasher

Fisher & Paykel DD365TI2 Dishwasher

- 98188

-

@ 2017

{



Become the Brightest Star

* Use learning academy “In The Know” to give sales
people MemberNet rewards for Energy Star Most

Efficient specific content and learning achievement.

* Provide lists of sales people who have completed
training and what stores have downloaded Energy
Star Most Efficient training assets.

Welcome Zach Moore nationwide u\
Return To Nationwide \ ’hEc:AAFg\lElmg You've earned 0 points
Channel Requestsest = =T et Allow 4-6 weeks to post
fhanne’ Request sent to Rewards Account
Points from Active Modules = 0
] [ Search] Points from Inactive Modules = 0
( IN THE KNOLI.I 0 of 224 complete \
Major Appliances E—
\; @ty Product Training 4/
4 IN THE KNOU vetsrompee )
Consumer Electronics 1
\; @z Product Training 4} -
( IN THE KNOLI.I 0 of 1 complete \

@y Product Training

IN THE KNOW

Bedding
Product Training

0 of 40 complete

View Module —

POP Instore Picture Contest

* Have members send in a picture of an Energy
Star Most Efficient Point of Purchase display in
their store and enter a drawing to win a monthly
prize of up to 5000 MemberNet Reward Points.
(500 points per member for up to 10 members)




P\ Most Efficient

. 201 7 More than 3,000 retailers and more than 150

manufacturing and industry partners including the Energy
Star National Team participated in our Nationwide
PrimeTime member meeting in Las Vegas! 8/20 - 8/23.

[ENERGY STAR| www.energystar.gov

AUGUST 20-23 2017 quy

VENETIAN/PALAZZO/SANDS LAS YEGAS

The National Team had a booth, represented RPP
and provided training on upcoming opportunities for
members.

The Energy Star National Team presented a four page training and
informational section within Nationwide’s Group Exclusive

Independent Thinking magazine that was read by thousands of ‘
participating retailers and manufacturers.

aa

m .. < More than 30 manufacturers presented new product
5 'L'Eﬂﬁ'h“l'ﬁé assortments and training sessions during our exclusive
( ACADEMY « Nationwide Learning Academy in Las Vegas! All presenters were

inform = inferact 1re

requested to showcase their Energy Star and Energy Star Most

Efficient models during their presentations.



ENERGY STAR and Nationwide The simple
choice for _&wﬂﬁ

Marketing Group effclency. [ENERGYSTAG

August 2017

ENERGY STAR Program Resources for Nationwide Members

Market Appliances with the ENERGY STAR Mark
e Highlight ENERGY STAR with a brief program description in store and on your website
e Stock and promote ENERGY STAR products in-store
0 Include ENERGY STAR on POP displays and prominent signage
0 Show the ENERGY STAR label in product descriptions

e Promote ENERGY STAR Most Efficient products
o Anaward that represents the best of ENERGY STAR LEARN MORE AT
o ENERGY STAR ?/Iost Efficient recognizes products that deliver cutting

edge energy efficiency along with the latest in technological innovation

o For product lists and descriptions visit www.energystar.gov/mostefficient

e Increase promotion of ENERGY STAR products online

e Include ENERGY STAR as a search or filter option
0 Include the ENERGY STAR certification mark in the product photo or as an

attribute PN Most Efficient
o0 Include information about ENERGY STAR in product descriptions and _‘%
buying guides on your website ety 01 7

 Participate in exciting ENERGY STAR promotional opportunities www.eneravstar.aoy
e Properly use the ENERGY STAR marks by following the ENERGY STAR Identity

Guidelines at: www.energystar.gov/logouse

Resources to Help Sell More ENERGY STAR Certified Products
e Link to www.energystar.gov from your organization’s website
e Utilize training materials for your sales associates on ENERGY STAR certified appliances and ENERGY STAR
Most Efficient products at www.energystar.gov/training
e Display potential savings from ENERGY STAR certified products:
0 Check out the Appliances Savings Calculator to find out how much your customers can save with
ENERGY STAR
o Try the Refrigerator Retirement Savings Calculator — designed to provide an estimate of the savings
associated with replacing or removing an old refrigerator or freezer with a new ENERGY STAR certified
model
e “Like” ENERGY STAR social media and contribute through posts and guest blogs and videos:
o Facebook: www.facebook.com/energystar

o Twitter: http:/twitter.com/ENERGYSTAR
e Show your customers new rebates through www.energystar.gov/DIME and www.energystar.gov/rebatefinder
e Leverage savings claims and graphics from the ENERGY STAR Consumer Messaging Guide for Certified
Appliances (pictured below) and available at www.energystar.gov/training
e Leverage the unique Nationwide and ENERGY
STAR Partnership
o Search Membernet for more ENERGY
STAR resources
o Take advantage of the ENERGY STAR assets and materials through the Just Say Yes! Program

ENERGY 5TAR O, Search nationwide

Upcoming Opportunities for Nationwide Members

Help Customers "Make Laundry Better” with ENERGY STAR
Make laundry better with ENERGY STAR. — better for your customers’ clethes, better for them and their family, better for
the envircnment.

LANORY WADEBETE

A -
"; Ehn rfor You & th

SAVE ENERGY, SAVE MOMNEY
with ENERGY STAR® —
Save even mare with a rebate »

= Clothes washers and dryers that have eamed the ENERGY STAR deliver superior efficiency and
performance by incorporating advanced features.

+ EMERGY STAR certified clothes washers and dryers are 25% and 20% more efficient, respectively, than
standard models.

*  Save $490 over the lifetime of an ENERGY STAR certified clothes washer and even more with an ENERGY
STAR washeridryer pair.

MNaticnwide members can take advantage ENERGY STAR's promotional and educational matenalz by visiting

www.eneraystar gowimarketing materials. There, you will find Laundry Made Betier messaging guidelines, digital
marketing assetz, sample social media pozts, and, the ENERGY STAR Sales Aszociate Training for Clothes Washers.

ENERGY STAR Most Efficient 2017
An extension of the ENERGY S5TAR brand, ENERGY STAR Mest Efficient is awarded to the most efficient pmdur.ts

amaong those that qualify for the ENERGY STAR, identifying M DS'[' Eﬁl c I e “t

highly efficient products in the marketplace each year.

ENEHGV www.energystar.gov

“'ou can increase sales (and ticket size) and build customer
loyalty by offering your customers. Products designated as
ENERGY STAR Most Efficient 2017 demonsirate efficiency
performance that is fruly exceptional, inspirational, or leading
edge — consiztent with the interests of environmentally-
motivated consumers and early adopters.

In 2017, ENERGY STAR Mest Efficient products include clothes washers, clothes dryers, refrigerators, dishwashers,
and computer monitors. To take advantage of this opportunity:
+ Stock ENERGY STAR Most Efficient 2017 products.
+*  Promote these top-of-the-line products to your consumers by using ENERGY STAR's promotional marketing
materialz and messaging guidance, located at www. energystar. govmarketing materials.
+  Train your =taff on the benefits of ENERGY STAR Most Efficient products

To learn more visit hitpsJwww.energystar gov/producis/most efficient.

[ it i Far mare than 20 years, EPA's ENEREY STAR program has bean Americs's Msource & ssuing
\"EPA r e B anasqy Gnd prot@cing M enironment. Join e milions making & diSrence at enengyslargov.




ENERGY STAR Program Resources for Nationwide Members

Market Appliances with the ENERGY STAR Mark

· Highlight ENERGY STAR with a brief program description in store and on your website

· Stock and promote ENERGY STAR products in-store

· Include ENERGY STAR on POP displays and prominent signage 

· Show the ENERGY STAR label in product descriptions

· Promote ENERGY STAR Most Efficient products

· An award that represents the best of ENERGY STAR

· ENERGY STAR Most Efficient recognizes products that deliver cutting edge energy efficiency along with the latest in technological innovation

· For product lists and descriptions visit  www.energystar.gov/mostefficient

· Increase promotion of ENERGY STAR products online

· Include ENERGY STAR as a search or filter option

· [image: ]Include the ENERGY STAR certification mark in the product photo or as an attribute

· Include information about ENERGY STAR in product descriptions and buying guides on your website

· Participate in exciting ENERGY STAR promotional opportunities

· Properly use the ENERGY STAR marks by following the ENERGY STAR Identity Guidelines at: www.energystar.gov/logouse



Resources to Help Sell More ENERGY STAR Certified Products

· Link to www.energystar.gov from your organization’s website

· Utilize training materials for your sales associates on ENERGY STAR certified appliances and ENERGY STAR Most Efficient products at www.energystar.gov/training

· Display potential savings from ENERGY STAR certified products:

· Check out the Appliances Savings Calculator to find out how much your customers can save with ENERGY STAR

· Try the Refrigerator Retirement Savings Calculator – designed to provide an estimate of the savings associated with replacing or removing an old refrigerator or freezer with a new ENERGY STAR certified model

· “Like” ENERGY STAR social media and contribute through posts and guest blogs and videos:

· Facebook: www.facebook.com/energystar

· Twitter: http://twitter.com/ENERGYSTAR

· Show your customers new rebates through www.energystar.gov/DIME and www.energystar.gov/rebatefinder

· Leverage savings claims and graphics from the ENERGY STAR Consumer Messaging Guide for Certified Appliances (pictured below) and available at www.energystar.gov/training 

· [image: ]Leverage the unique Nationwide and ENERGY STAR Partnership

· Search Membernet for more ENERGY STAR resources

· Take advantage of the ENERGY STAR assets and materials through the Just Say Yes! Program

[image: ]

[image: ]

[image: ]		    August 2017ENERGY STAR and Nationwide Marketing Group
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Upcoming Opportunities for Nationwide Members

For more than 20 years, EPA’s ENERGY STAR program has been America’s resource for saving energy and protecting the environment.  Join the millions making a difference at energystar.gov.
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Help Customers "Make Laundry Better" with ENERGY STAR

Make laundry better with ENERGY STAR – better for your customers’ clothes, better for them and their family, better for the environment.


[image: https://www.nationwidemember.com/file/view/id/194041]

· Clothes washers and dryers that have earned the ENERGY STAR deliver superior efficiency and performance by incorporating advanced features.

· ENERGY STAR certified clothes washers and dryers are 25% and 20% more efficient, respectively, than standard models.

· Save $490 over the lifetime of an ENERGY STAR certified clothes washer and even more with an ENERGY STAR washer/dryer pair.

Nationwide members can take advantage ENERGY STAR’s promotional and educational materials by visiting www.energystar.gov/marketing_materials. There, you will find Laundry Made Better messaging guidelines, digital marketing assets, sample social media posts, and, the ENERGY STAR Sales Associate Training for Clothes Washers.



[image: https://www.energystar.gov/sites/default/files/asset/document/MostEfficient_2017Mark.png]ENERGY STAR Most Efficient 2017 
An extension of the ENERGY STAR brand, ENERGY STAR Most Efficient is awarded to the most efficient products among those that qualify for the ENERGY STAR, identifying highly efficient products in the marketplace each year.
 
You can increase sales (and ticket size) and build customer loyalty by offering your customers. Products designated as ENERGY STAR Most Efficient 2017 demonstrate efficiency performance that is truly exceptional, inspirational, or leading edge – consistent with the interests of environmentally-motivated consumers and early adopters. 



In 2017, ENERGY STAR Most Efficient products include clothes washers, clothes dryers, refrigerators, dishwashers, and computer monitors. To take advantage of this opportunity:

· Stock ENERGY STAR Most Efficient 2017 products.

· Promote these top-of-the-line products to your consumers by using ENERGY STAR’s promotional marketing materials and messaging guidance, located at www.energystar.gov/marketing_materials.

· Train your staff on the benefits of ENERGY STAR Most Efficient products 


To learn more visit https://www.energystar.gov/products/most_efficient.
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Please send all Energy Efficiency Program Sponsor materials to us at
rick@nationwidegroup.org
Or call us at 336 722 4681

Thank you for your efforts and support. We are available to assist you.

Richard Weinberg, Sr. VP. Promotions Zach Moore
rick@nationwidegroup.org Phone 336 722 4681
Cell 336 671 2184 Zach@nationwidegroup.org

_~—~JENERGY STAR
AWARD 2017

PARTNER OF THE YEAR
Sustained Excellence

tionwide

marketing group
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Marketing Operations Contact

Hi, I'm Zach. | will be your main contact on helping you get in contact with our
members. | post all the Energy Star content to MemberNet for members to access
and download. Whether it is POP kits, digital signage, information on Most Efficient
standards, or if you have a consumer offer program. | help companies and utilities
understand how our member communicate and what kind of opportunities are in
their area. Please feel free to contact me with any programs or documents you
would like to communicate with our members.

Zachary Moore
Email: zach@nationwidegroup.org
Phone: 336-714-5091
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Here’s what | can help you do

W Member Apy e - RTO
. With MemberNet we can...
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Find and help you contact

m..i e & s & More nationwide member Stores In your Iocal
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=== Downloadable In-Store Signage ] .
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ENERGY STAR ENERGY STAR is the simph Each downloadable kit contains the following elements: ) e Sto es you a ea access
S to your digital signage and
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content.

New: ENERGY STAR Most Efficient 2017
The year’s best of the best in energy efficiency and innovation.

— Connect the right dealer stores
with special rebate or
incentives.

S Y

- nationwide
LEARNING > Post training tools and
ACADEMY 1 educational documents for sales

Jy inform e interact ¢ inspire people to download and print.

roduct Finder Each year, EPA recognizes
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Please send me an email with the following information:
e Contact information
e A brief explanation of who your company is
e What markets do you service?
e What programs are you currently running or looking to start?

e Any addition information on how Nationwide and your company can work
together.

Or fill out the contact form that will be emailed to me.

Zachary Moore
Email: zach@nationwidegroup.org
Phone: 336-714-5091
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| EMERGY STAR| W energystar.gov
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Name;

Company;

Email:

Phone::

What Markets do you service?

What programs are you currently running or looking to start?

Any additional information on how Nationwide and your company can work together.

Zachary Moore
zach@nationwidegroup.org
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