
 

  

   
  

   
  

    
 

 
  

 
  

  
 

   
 

 
   

  

 
 
LG Electronics and Nyle Water Heating Join Manufacturer Action Council

ENERGY STAR® Water Heater Newsletter 
Fall 2021 
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This summer, the ENERGY STAR Heat Pump Water Heater Manufacturers Action Council (ESMAC) 
welcomed two new members: Nyle Water Heating Systems LLC and LG Electronics. Both members are 
leaders in the industry, and ENERGY STAR appreciates the contributions they've already made to the 
Council. 

ESMAC has now positioned itself as an influential stakeholder in the newly formed Advanced Water 
Heating Initiative (AWHI) National Collaborative. ESMAC will play a vital role in this initiative by 
deploying educational material, facilitating product training, and executing new product testing. 
Recently, ESMAC conducted contractor training sessions hosted by ENERGY STAR partners Austin 
Energy and SWEPCO. 

Contact ENERGY STAR to explore additional options to engage and collaborate with ESMAC. 

Utility Partners: eeaccountmanager@energystar.gov 
Retail and Manufacturer Product Partners: changetheworld@energystar.gov 

Back to Top 

Partner Spotlight 
Raising Awareness in the Northwest with a Massive
Consumer Campaign
ENERGY STAR partner, Northwest Energy Efficiency Alliance, wraps up a 
successful consumer awareness campaign to drive demand for heat pump 
water heaters. 

The Northwest Energy Efficiency Alliance (NEEA) recently wrapped up an impressive consumer 
awareness campaign under its Hot Water Solutions brand. The campaign ran from April 1 through 
June 30 throughout the Northwest in partnership with Northwest utilities and energy efficiency 
organizations. The campaign's primary aim was to increase familiarity with electric hybrid water 
heaters, also known as heat pump water heaters (HPWHs), among eco-minded homeowners using 
digital advertisements. The secondary goal was to connect consumers with nearby retailers, installers, 
and utility rebates. 

The ads centered around a series of 
six creative and professionally 
produced video spots that used 
memorable visuals and consumer-
friendly language to communicate 
the benefits of HPWHs — including 
savings, efficiency and incentives — 
mixing in a humorously unexpected 
acknowledgement that water heaters 
aren’t the most exciting things in the 
world. 

(The tagline for the campaign was “A little boring. A lot efficient.”) In one video, a standard water 
heater is literally weighed against other household appliances to demonstrate its relatively heavy 

https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec97daa556c347c984c72ef2ba5e14ae5c791ef890b2f80e355ea89cd0b11e7a76b7f99580c33e0777d39f9efc3f34d1ae
mailto:eeaccountmanager@energystar.gov?subject=
mailto:changetheworld@energystar.gov?subject=
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec286f85f0ed2afb4b61e07ef3c3a5f740f9cab0f8263ef9299b6fb39df2d5de09938b80d221a5a81a1c2d67d1965098e8
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec2a0bcb59cd70616c1ae10fd14001e17b67209d16ec11465517b8a86ba807315f0756f4b25d15dcff5c71fc37cf56e030
mailto:changetheworld@energystar.gov
mailto:eeaccountmanager@energystar.gov


   
 

 
      
    

    
 

   
  

    
 

 
  

   
      

 
 

      
    

  
     

  
 

 

     
  

 
  

 
 

 
   

   
 

  

energy use; in another, a woman shows just how much a HPWH can save by pouring out a pile of 
coins. 

These videos, along with web banners and social media posts, pointed to the campaign’s landing 
page, BoringButEfficient.com, where users could learn more about HPWHs and take action by 
entering their ZIP Code to see a list of retailers, installers and utility rebates available in their area. 

While the campaign raised awareness of HPWHs throughout the region, Hot Water Solutions 
encouraged market actors to coordinate to capitalize on the heightened consumer interest. 
Manufacturers ensured inventory was available in all channels, utilities and distributors leveraged 
incentives, and installers and retailers increased their marketing and offered promotional pricing. As a 
result, Hot Water Solutions ran installer-, retailer- and utility-specific ads in June that complemented 
the overall awareness campaign with direct calls-to-action. 

ENERGY STAR’s involvement helped strengthen the campaign by engaging with product 
manufacturers. This collaborative approach was showcased at the 2021 ACEEE Hot Water Forum in 
the session titled, All Boats Rise on Heat Pump Water Heaters: Leveraging Supply Chain Partners to 
Drive Market Alignment and Customer Demand. 

Over three months, the campaign made more than 57 million impressions and the videos were 
viewed 13 million times, effectively familiarizing the target audience of 6.7 million homeowners in 
the Northwest with HPWHs. The ads generated above average click-through rates earning nearly 
100,000 visits to the landing page where users were referred to retailer, installer, and utility 
webpages more than 6,950 times. 

Back to Top 

ENERGY STAR Heat Pump Water Heater Heroes:
Northwest Installer Says Utility Partnerships are Key to
Success 
Great Northwest Installation partners with local PUDs to drive consumer 
awareness and increase adoption of ENERGY STAR heat pump water 
heaters. 

Industry partnerships and community engagement are necessary ingredients for successful energy 
efficiency and demand-side management programs. This is especially true for heat pump water 
heaters—a product with enormous untapped savings potential. ENERGY STAR recognizes and 
supports partners who are leading the way. 

https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec727db4a0c159e963ab192e356b660a30ae399a7fb342e4a511eac2dce72a5b32e0ac5e01245898de24fb33000d886f59
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec656f6cdc11fb95ebfa769075fd97e2be9822d0fa8e8bf92f3dc6eb12712f5fa98516e83250da6eaf8c28b2beaa4d4cc9
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec656f6cdc11fb95ebfa769075fd97e2be9822d0fa8e8bf92f3dc6eb12712f5fa98516e83250da6eaf8c28b2beaa4d4cc9
https://BoringButEfficient.com


    
  

 
 

 
 

 
     

  
 

  
  

 
 

   

  

    
  

 
    

  
     

   

 
 

    
   

 
     

    
  

  
 

 
 

 
   

 
 

 
  

   
 

   

  

  
    

    
 

The latest success story comes from Great Northwest 
Installations (GNWI), a woman-owned family business 
based in Vancouver, Washington. GNWI is a "heat pump 
water heater hero" and trailblazer for the industry. GNWI 
partners with PUDs and community organizations to install 
heat pump water heaters, also known as electric hybrid 
water heaters. These ENERGY STAR electric water heaters 
make the same reliable hot water using 70% less energy 
than standard tanks. 

GNWI began on the premise of making heat pump water 
heaters the default option for customers, rather than 
swapping out standard electric tanks like-for-like. 

“We treat them like any other water heater. We would be doing a disservice if we didn’t offer it. Every 
standard water heater installed today locks in another 10 years of inefficient water heating." 

Borrowing from past experience, co-owner Steve Brotton recognized the importance of cultivating 
partnerships with utility programs, distributors, and community groups. GNWI partners with the 
Energy Trust of Oregon and Public Utility Districts across Oregon and Washington to create smart, 
effective HPWH promotions. “Our goal is educating the customer: you save energy, you save money,” 
says Brotton. This goal aligns with utilities’ interests and helps the company grow by increasing 
consumer awareness. 

Another element that has been vital to designing winning offers is the pricing transparency GNWI 
provides. When setting up a promotion with a utility partner, GNWI determines a compelling flat rate 
to offer customers. This price is featured prominently on marketing materials and accompanied by 
the percent discount from the regular price. This gives customers, who may not be familiar with 
water heater pricing, context and motivation to take advantage of the offer and the comfort of 
knowing what to expect. 

The benefits of this partnership 
include: increased consumer 
awareness from a trusted utility, 
expert installation from a trusted trade 
ally, and increased program 
participation from the community. The 
result is happy customers, progress 
toward utility goals, and growth 
opportunities for small businesses like 
GNWI. 

It’s proving to be a rewarding strategy 
for Prima and Steve Brotton. 
“Our customer experience has always been positive. We do our best to educate and work with our 
customers to choose the water heater that will work best for them and their homes. The more we 
communicate upfront, the better the experience." 



        
 

   
   

 
 

 

   

  
 

 
 

 
  

   
     

 
 

  
       

  
     

 
 

     
   

  
 

 
    

  
    

 
 

 
 

 

      

  
  

   
 

       
    

GNWI installed over 250 HPWHs in 2020 and is on track to beat that number this year. 

Heat Pump Water Heater Heroes is a series from ENERGY STAR about an industry 
that’s leading the transition to heat pump technology. 

Back to Top 

Specification News 
ENERGY STAR Version 4 Water Heaters 
Coming Soon
Improved energy savings and optional demand response 
capabilities will bring greater value to energy efficiency and utility 
DSM programs. 

Programs utilizing the ENERGY STAR specification will benefit from increased energy savings along 
with optional grid-connected functionality established by the latest Version 4.0 ENERGY STAR Water 
Heater Specification. 

Bigger savings: The savings associated with this specification revision are significant. An electric heat 
pump water heater earning the ENERGY STAR label will save consumers $315 a year on average with 
a typical sized water heater. If all electric water heaters sold in the US met ENERGY STAR 
requirements, the energy cost savings would grow to $8 billion per year, and 150 billion pounds of 
greenhouse gas emissions would be prevented. 

Innovative Technologies: Version 4.0 offers the option for products to be recognized as connected 
with a tested ability to shift electrical load for grid stability without sacrificing consumer performance. 
Version 4.0 also recognizes the importance that split system models and 120V options play in growing 
the market for efficient water heating products. 

Timeline: Early certification using Version 4.0 is available today for eligible water heaters, including 
recognition as connected. All water heaters that carry the ENERGY STAR mark will be required to 
meet Version 4.0 on January 5, 2022. 

Learn more about Version 4.0 Water Heater Specification 

Back to Top 

Tools and Resources 
Celebrate ENERGY STAR Day on October 26, 2021 

Partner Toolkit Available Now! 
ENERGY STAR Day is October 26th, and we are looking forward to an exciting celebration with our 
partners who are bringing the benefits of energy savings and climate protection to all. 

The ENERGY STAR Day toolkit is now ready with everything you need to participate, including 
instructions for our October 26th social media celebration, ENERGY STAR Day video and graphics, 

https://click.mail.energystar.gov/?qs=e0e92efccf10f8ecbe39af58cd38d01d22020cec91175635b65a0ca2188514b879318d53e42f46ee76e1a91b569614ebb2e88072a297b9ae
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ecbe39af58cd38d01d22020cec91175635b65a0ca2188514b879318d53e42f46ee76e1a91b569614ebb2e88072a297b9ae
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec778e6c418f08d8bfc27a319c0167572f26a7e267bc63b28bdced6fcb42efdb77ec1c5c83a717caacf8a425a151e02331
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec48fba515af3dc76b17183cf909134b42b1e3e4de9577a28dcdf07e438bf27704ebcf2717c543f3cadb221effb82f3cd5


 

    
  

    
  

   
  
    

   
  

 
 
    
 

 
 

 
 

   

 
 

 

  

   
   

 
  

  
  

   
    

  
   

   
 

 

  

 

       
   

       

   

sample social posts, and customizable web/digital banners – all featuring our ENERGY STAR Day 
theme of save today, save tomorrow, save for good. 

Heat Pump Water Heater Buying Guides
Enhance your program outreach efforts with ENERGY STAR 

2021 ENERGY STAR Heat Pump Water Heater Buying Guide: 
Educate customers about the significant savings and benefits 
of an ENERGY STAR Heat Pump Water Heater. Check out the 

latest buying guidance, find rebates, tax credits, and other 
incentives and explore the energy-efficient technology that 

delivers impressive savings while protecting the environment. 

2021 ENERGY STAR Heat Pump Water Heater Sales Guide: 
This Sales Guide can assist your team of sales associates, 

contractors, and installers with overcoming common myths 
about heat pump technology and communicating the most 

compelling benefits, savings, and incentives to customers 
considering a water heater replacement or upgrade. 

Marketing Materials: Sweeten the Deal with a $300 Federal 
Tax Credit 

Free Co-Brandable Water Heater Marketing Materials 

EPA is promoting the trifecta of savings with the 
$300 federal tax credit, a utility rebate, and $300+ in 
annual energy savings! ENERGY STAR has developed 
a suite of marketing materials including social media 
templates that ENERGY STAR partners can utilize and 
co-brand to help get the message to customers. 
EPA’s materials are ready to be used by partners now 
and throughout the year. These include digital 
display ads, tools, web buttons, and many more. 
ENERGY STAR Partners are encouraged to use 
materials as is or to mix and match to create your 
own look and feel. 

Back to Top 

ENERGY STAR is the simple choice for energy efficiency. To manage the types of emails you receive from 
ENERGY STAR, visit the subscription center. 

https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec1682dea865e72c0ff4e028fb8388e6e267c35675174055461ea42fe920be6f84f01ae7fd3fc568d8474480cb8855993e
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec205cb0edcd1da3e84dd5fd3b88af174c16ce6093c95b6121d42b9a4eaab6d229ac0f326738d1fce71c25169a883df54f
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec4447f401b39b742d4120c4e123fc6f956c5c50025a5f7fec3fe2d5e0c9c91187bd3f17f52b0787dc7a8ab3f9d9ef49a9
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec76259337e7ff6135b950d87560a3573e2852a8f17753f881a4a077b66032d3386d46ab88c1e50613ac56bf8580c3be56
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ecad46eb8756f9f1ba14f5633a86e7aaad074cc74178d7f271e5cd845b9117567e16dff846e457047e9fd6e8e02cbc92ef
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec8b354d2b89dc01a015149d46d9fe3e45b69b5f61d5d54c0c838dd89b6b2b6793a29b2d2aa910b94e07c0758e644df2b8


   
        

      

 
  

 

  

 

This email was sent by: 
EPA (Climate Protection Partnerships Division) - ENERGY STAR 

1200 Pennsylvania Ave NW, Washington, DC, 20460 US 

Manage Email 
Preferences 

https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec3f8142a1f51c793e95a7832acb91e4740d3f731643356ea2264c5c9a8c8e429b41578a85d3f45a4648bc79c9cd1e4c7c87a193f1cb3dd32a
https://click.mail.energystar.gov/?qs=e0e92efccf10f8ec3f8142a1f51c793e95a7832acb91e4740d3f731643356ea2264c5c9a8c8e429b41578a85d3f45a4648bc79c9cd1e4c7c87a193f1cb3dd32a



